
Better Customer Understanding Leads 
to Better Customer Engagement

Today’s savvy online consumers require a more 
personal, relevant, and meaningful experience. 
The ability to communicate and conduct busi-
ness in a more personal manner is now critical to 
meeting customer expectations. Assembling cus-
tomer profiles containing a variety of data types 
can eliminate biases and incorrect assumptions, 
and provide a more robust portrait of site visitors. 
Yet, companies are struggling to bring together 
online and offline data to create a holistic view of 
the consumer.

The Visitor Interaction Profile Advantage

Visitor Interaction Profiling™ (VIP), a feature of the Omniture 
SiteCatalyst® platform, allows users to enrich VIP profiles with both online 
and offline data sets, to gain a more thorough and holistic profile of site 
visitor behaviors, motivations, needs and desires. 

Armed with this information, companies can easily tailor program 
strategies to ensure relevant and targeted engagements. This provides 
consumers with a more humanized, relevant and satisfying experience. In 
today’s changing environment, it could make the difference between loy-
alty to your site over a competitor’s. 

Key capabilities include

•	Atomic level data. Provides complete and accurate data at the granular 
level that has eluded marketers relying on older macro profiling tools.

•	Lifetime Visitor Profiling. Since behaviors can change from visit to visit, 
the ability to capture, organize and classify behaviors and patterns over 
the lifetime of an interaction versus a single visit snapshot provides a truer 
picture of the motivations, attitudes, and potential value of each visitor.

•	Xographic Profiling. Most profiles rely on a limited number of data 
sets. However, with Xographic Profiling, any combination of available 
data types can be used to pinpoint specific profiles and actions. Use 
behavioral, attitudinal, sociographic, demographic, technographic, and 
psychographic attributes. 

•	Historical Profiling. Examine the multi-session behavior of visitors, 
including all activity prior to the visitor being known, to yield profile pat-
terns and trends.

•	Corporate Profiling. Associate a visitor with a company to gain a more 
macro understanding of their business motivations.

•	Nomadic Profiling. In today’s world, visitors utilize a variety of devices, 
locations, and sessions to access information. VIP allows you to pool 
behaviors from all of those sessions to create one overall profile.

•	Behavioral Targeting Integration. Profiles can be automatically pub-
lished to behavioral targeting technologies for remarketing efforts or 
enhanced in-session interaction.

Key capabilities include

•	Provides visitors with a more humanized and relevant experience.
•	Allows you to better understand site visitors.
•	Brings together any combination of data sources to create the accurate 

rich and granular profiles.

Visitor Interaction Profiling™
Do you know the most important VIP in your business? 
The Customer.

"�The insight we provide through 
Omniture’s Visitor Interaction 
Profiling has become a strategic 
link between marketing and sales. 
Now we can go beyond delivering 
a generic list of leads and provide 
insight into the online behavior 
of prospects,” said Ross Jenkins, 
senior strategic marketing analyst, 
Ciena. “This is for real; this is how 
we connect the dots.”
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Real-Time SiteCatalyst  
segmentation
Breakdown key performance indicators of 
your site based on visitor profiles. Armed 
with this information you can target initia-
tives to specific audiences.

focused analysis
Quickly filter all SiteCatalyst reports to focus 
your analysis on specific visitor profiles.  

Deeper Insight with Discover
Analyze any level of detail across any time 
period for any visitor profile. Gain deep 
insight into visitor online behavior to deliv-
er a superior user experience and optimize 
site performance.
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